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Editor’s column
Teacher development on e-Learning: What are the
Asian giants doing?
Major Asian cities/regions such as Singapore, Hong Kong, Taiwan,
and Beijing continuously invest in teacher development on e-Learning
to empower frontline teachers and school leaders to advance
school education in the digital era.
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Taiwan focuses on offering university-supported teacher development on the
effective integration of e-Learning into students’ learning, especially for learning
twenty-first century skills.
Beijing focuses on promoting self-directed teacher development on the
advancement of ICT infusion in classroom teaching, especially the ICTsupported innovative pedagogies for K-12.
For the success of e-Learning in school education, the frontline teachers need
to apply necessary technological knowledge and effective pedagogical strategies
for the classroom use of ICT; while the school leaders need to articulate
educational visions and reinterpret school curricula favourable to the curriculum
integration of ICT use.
The research also showed that in most countries globally there is a progressive
shift from a technology-oriented to a pedagogy-concerned planning of e-Learning
for school education.
Teachers experienced in e-Learning served the role of ICT Mentors who
cascaded effective ICT practices in and across schools in the major Asian
region and helped raise the level of ICT use in schools. These ICT Mentors
served as mentors to teachers on ICT-use for learning and teaching in their
respective disciplines, provided requisite knowledge about planning and
delivering ICT-enriched learning experiences and championed best practices,
and facilitated the sharing of ICT resources created by teachers to propagate
good ideas and practices.
This mentoring process is actually enhanced by technologies such as live video
streaming and networked schools.
It is important to note that innovations developed by a university (such as
gamification or robotics) can be a trigger for the local government to design
their e-Learning programmes; and the related teacher development can trigger
the scale-up of such innovations from particular schools to the whole teacher
community at the local level.
Educational authorities should pay attention to the above trends when they plan
for future teacher development on e-Learning for school education. This helps
prepare the teaching force to meet new pedagogical challenges in e-Learning
for students’ knowledge building and skills development in the twenty-first
century. It also fosters the school community to scale up practical solutions to
e-Learning planning and implementation for enhancing the quality of school
education in the digital era.
Yours in e-Learning
Janos Bozsik
Editor

All rights reserved
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Creating a culture for digital
civility by starting at the grassroots
By Angela Schaerer, Teacher Engagement Lead for Microsoft South Africa
Like the humble spreadsheet before it, the Internet is one of the most transformative technologies in
history. It functions as the platform through which any sized businesses can market and sell offerings
throughout the world, people can communicate with loved ones who are based anywhere, and employees
can collaborate with colleagues anytime, using any device.

H

owever, like any piece of technology, the Internet can be used for bad as
well as good, with some of the online dangers being hackers, online
predators, and Internet bullies. In fact, South Africa is one of the worst
countries when it comes to the level of civility across various online interactions.
Microsoft recently conducted research among adults and teenagers in
14 countries and South Africa ranked in 14th place in the Digital Civility Index,
making it the country with the highest online risk exposure and lowest degree of
Digital Civility out of all the nations surveyed including Australia, Germany, India,
France, the UK and US.
Microsoft is challenging people around the world to embrace “digital civility”
through the Digital Civility pledge, which formed part of Safer Internet Day earlier
this year. Through this pledge, the company hopes to inspire and encourage
people to treat each other with respect and dignity online. Amongst other
avenues being used in support of this pledge are educational approaches that
focus on social and emotional learning and help develop empathy as well as
prepare youth for success in the 21st century.

Teaching civility along with calculus
Furthermore, because we live in a digital culture, citizenship skills that
encompass a child’s full life must be a priority. This will be achieved through
integrate lessons about life online that are integrated into traditional scholastic
curricula including social studies, health and language arts classes.
In addition, the effectiveness of this programme can be boosted by way of
investment in after-school programmes, so all family members can learn and
model safe, healthy skills and competencies and become responsible, respectful
and informed citizens of the world.
In South Africa, the non-profit organisation Bridge2Africa, is one of the companies
aiming to do this locally. The organisation runs intervention programmes that
address issues like Cyber bullying by tapping into the power of the latest
technologies, in order to reach out to diverse demographics within vulnerable
communities.

Building a bridge to better civility
Bridge2Africa runs a Mobile communication and Intervention toolkit called the
Cyber Project, which is an ICT based model to promote the safe learning space.
As part of this initiative, Bridge2Africa manages a high profile coalition of
academia, corporate and basic education members within Tshwane South,
-North, Gauteng North as well as Johannesburg East Districts. The intervention

curriculum addresses cyber safety,
security, ethics, digital citizenship and
cyber bullying.
The three dimensional programme also
focuses on learners (Grade 1 to 12),
educators and parents or guardians
through cyber workshops for educators,
learners in schools as well as
Bridge2Africa Cyber Camps and Cyber
Leadership Conferences.
Additionally, there is also a programme
called the Smart Kids Initiative which is
aimed at gap year students and
Bridge2Afrca’s intervention model also
caters for University students with much
emphasis on Cyber safety and Security
and tackles the cyber challenges faced
by millennials.
Currently, Bridge2Africa has reached
more than 300 schools and the
company is moving into the direction of
the digitalisation of its intervention
model. This move will assist the
company by enabling it to live stream
its presentations, facilitate video
conferencing and online programmes,
which will provide Bridge2Africa with
more leverage to reach about
26 000 schools in an hour.
Through partnerships such as these,
civil society and the business community
will be able to educate the next
generation and enable them to
become more civil while online or
offline, and ultimately help make the
larger South African society a more
civil one. 
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Digital explosion and politics

to VICE, for example, Trump hired a marketing company named Cambridge
Analytica to drive his campaign. This company cleverly wielded data to
communicate with voters using categories based on specific psychographics.

Beware the wrath of social media:
How Tweets topple empires

“Pretty much every message that Trump put out was data-driven,” Cambridge
Analytica CEO Alexander Nix was quoted as saying.

By Colin Thornton, CEO, Dial a Nerd
Over the past year, seismic shifts have taken place in both the political and
business world. We witnessed the rise of Trump, the shock of Brexit, and the
ascendency of populist leaders in general. Here at home, South Africa is entering a
period of massive uncertainty and political malaise. Through it all, social media networks and digital
platforms have played a key role in fostering public debate and fuelling populist movements that might
otherwise have taken much longer to gain momentum.

T

hrough Facebook groups that take just minutes to create, for example,
like-minded and strongly opinionated individuals can gather together and
turn themselves into a potent force for change. And for those who want to
join a movement merely for the sake of joining a movement, social media is an
infinitely fertile hunting ground. Without doubt, with its 1.71 billion monthly active
users, Facebook is the political galvaniser in chief (whether it wants to be or not),
although platforms such as Twitter, Instagram and Reddit are all used to
influence both political and business agendas.

According to Daily Maverick, the
enthusiastic Minister has also created
various hashtags relating to crime,
such as #JindaTsotsi, #JindaMzala,
#WanyaTsotsi,
#crimemustfall,
#Noretreat, #asijiki and #Asinavalo – as
well as tweeting ‘successes’ by SAPS
from across the country.

Take the popular transport company Uber, for example.

Mbalula and other leaders with a taste
for social media (Trump being the
most obvious) are raising important
questions around what can be deemed
‘right’ or ‘wrong’ on certain platforms –
and whether it is appropriate to post
personal opinions and calls for action
as a public figure.

After US President Donald Trump signed an executive order that banned
immigrants from seven Muslim-majority countries, protests swept across
the nation. Soon after, the Taxi Workers’ Alliance supported those voicing
their opposition to Trump’s policies at New York’s John F. Kennedy
International Airport by asking its members to halt work at the airport for
a period.
Shortly after the TWA said the stoppage would end, Uber tweeted that it had
turned off surge pricing at JFK. Almost immediately, accusations that Uber was
attempting to profit from protesting cab drivers (by making it cheaper for
consumers to Uber) began flying on Twitter.
It didn’t take long before there were calls to #deleteUber — and indeed, many
users began posting screenshots on social media of themselves deleting the
Uber app or registering for competitor Lyft. Within days, Lyft surpassed Uber in
daily downloads on the App Store for the first time ever. Uber subsequently had
to find ways to repair considerable brand damage.

Who writes the social media rulebook?
Here at home, the newly appointed Minister of Police Fikile Mbalula is being
criticised in some quarters for his prolific tweeting. His use of the platform was
deemed helpful and inspiring when he was Sports Minister, but using Twitter in
his new and vastly different role is raising eyebrows.
One recent Mbalula tweet reads: “I want all of you who follow me to support my
efforts REPORT crime on my inbox #WanyaTsotsi #JindaTsotsi.”
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The dark side of data
Apart from its ability to influence political
leanings and galvanise movements,
social media is being harnessed to
gather all sorts of data and information
– around the clock. Everything that we
do and say online is recorded and
leaves behind a digital footprint, which
certain companies are carefully tracking
to benefit their own commercial or
political agendas. Arguably, the
availability and sheer volume of all this
data can leave people and enterprises
vulnerable to abuse.
Reports are now emerging about how
Big Data and smart analytics were used
to influence political outcomes such as
the Trump victory and Brexit. According
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In South Africa, the current political turmoil has unleashed a firestorm on social
media, which can undoubtedly provide infinite data for both current and future
leaders (and companies) to draw from.
As the digital realm continues to grow and impact our personal and political lives,
the onus is on every individual to take cognisance of the threats – and
opportunities – that the digital universe presents.

Spora Ransomware targeting unsuspecting South Africans
with its ‘user friendly’ system
Over the past year, ransomware has entered the tech lexicon, with
cybercriminals effectively leveraging this approach to exploit vulnerable
businesses and individuals.
Ransomware is a truly insidious type of malware that prevents or limits users
from accessing their system, either by locking the system’s screen or by
locking the users’ files unless a ransom is paid. It has become the most
common form of malware, with both amateur and professional cyber criminals
devising new forms of it. The latest ransomware to emerge, called Spora, is
undoubtedly the work of professionals – and presents a major threat to South
African schools, businesses and home users.
Notably, Spora is unlike any other ransomware in terms of how victims are
forced to pay the ransom. Added to this, Spora has the ability to attack users
when they are offline. There are other forms of ransomware that can do this –
such as DMA Locker 3.0, Cerber, and some newer editions of Locky. Yet unlike
these ransomware ‘cousins’, Spora has a set of unique features that make it
particularly dangerous.

So how does it work?
Once your system has been infected, Spora will add a ransom note to your
desktop and automatically open it. The note contains simple instructions and
an infection ID, specific to each victim.
From there, you will be guided to access the Spora site. Once you have
accessed it, you will need to enter your infection ID presented in the ransom note.
Worryingly, Spora’s decryption service is something that hasn’t been seen on
any other ransomware decryption sites.
For example, before using this site, users have to “synchronise” their computer
with the decryption portal by uploading the .KEY file. (the file that infected their
PC in the first place).
By synchronising the key file, unique information about the encryption of the
computer is then uploaded to the payment site and associated with the victim’s
unique ID. Victims can now use the rest of the options available on the site.

Everything on this portal is neatly
arranged as a website dashboard,
complete with helpful tips that
appear when hovering over certain
options. It is a very modular and
accessible layout.
Another differentiating aspect of this
ransomware is the different purchases
that can be made depending on
the particular needs of the victim.
These options, organised under a
section named “My Purchases” allows
users to:
• Decrypt their files (currently $79)
• Buy immunity from future Spora
infections (currently $50)
• Remove all Spora-related files
after
paying
the
ransom
(currently $20)
• Restore a file (currently $30)
• Restore two files for free
This neat and accessible setup mirrors
a traditional e-commerce site payment
section, with the various payment
options clearly displayed for each user.
The site even has an SSL certificate (a
certificate that verifies the security of
the site).
As always, both awareness and
education are key elements in the fight
against ransomware such as Spora…
schools, businesses and individuals
should learn to identify the warning
signs, and always remain vigilant when
using their devices both at home and
at work. 
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NPO

A pledge to fight for education,
income and health
United Way South Africa, a proudly South African Non-Profit Organisation (NPO) that is part of the global
United Way Worldwide movement, held its official launch on 1 June in Johannesburg.

SACE Provider Number: PR12890
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SESSION 3: MY ANDROID TABLET DEVICE IS MINE!

SESSION 3: SOCIAL MEDIA IN THE CLASSROOM:
USEFUL OR JUST FUN?
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T

he organisation aims to unite and connect all sectors of society –
individuals, businesses, non-profit organisations and government to create
long-term positive social change. The NPO advances the common good and
creates opportunities for a better life for all by focusing on education, income
and health – the building blocks for a good quality of life.
Mr. Amon Maluleke, currently Chairman of a co-op farm in Bertrams, Johannesburg
learned business management and technical farming skills through United Way
South Africa’s urban farming project. “Farming has long been a passion for me,
and through collaborative partnerships with United Way South Africa, the City of
Joburg, Deloitte and others; I am equipped to make a sustainable difference in
peoples’ lives,” he commented.

SESSION 1: THERE’S AN ANDROID APP FOR THAT
SESSION 2: FINDING IT ON THE INTERNET
SESSION 3: MAKING THE ANDROID TABLET DEVICE WORK
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Introduced by MC Ms. Criselda Kananda, popular Metro FM talk show host, the
Chairman of UWSA Mr. Thabang Tawarima said, “United Way South Africa is here
to provide opportunities that will have a positive impact on people’s lives.
Through strategic collaboration between all stakeholders, we provide a collective
approach to community impact. We have plans to develop and enhance
knowledge, skills and experiences of disadvantaged youth within the targeted
communities, to improve their chances of being employable or growing their
entrepreneurial ventures. This will be achieved by partnering with strategic
players in the market to connect deprived unemployed South Africans to
sustainable economic opportunities thereby increasing the health literacy and
access to primary health care for indigent South Africans. We already have
projects running with several of our partner companies which bear testament
to this.”
The organisation’s business model is underpinned by strategic collaboration
between all stakeholders in communities. This collective approach to community
impact allows the organisation to leverage, aggregate, support and expands
common development programmes for disadvantaged South Africans. Collective
community impact will bring about long-term sustainable change in South Africa
in the areas of education, income stability and health.

Keynote speaker, Mr. Ashraf Garda,
renowned SAfm talk show host and
Founder of Champion South Africa
stressed the importance of creating
Public/Private
partnerships
by
collaborating effectively around critical
community issues to ensure maximum
social impact that provides lasting
changes within individuals and societies.
Champion People Build Champion
People and Champion People build
Champion Nations.

Pharmaceutical company, Eli Lilly, handed over a $500 000 gift, from past CEO
Dr. John Lechleiter and Mrs. Sarah Lechleiter and the Lilly Foundation, to UWSA
at the launch. Commenting at the event, Eli Lilly South Africa Corporate Affairs
Director, Ms. Belinda Bhoodoo said, “Today heralds the start of a very important
and strategic partnership between Eli Lilly South Africa and United Way South
Africa. We are indeed proud and honoured to work with the organisation and
believe that together we will enhance education, increase sustainable income
and create healthier communities for many disadvantaged South Africans.”

The local organisation enjoys a solid
volunteer
board
comprising
of
leadership and expertise from several
prominent
corporates
including;
Accelerate Performance, Coca-Cola,
Cummins, Deloitte, Eli Lilly, Fluor, IBM,
McCann World Group, YBK Consulting
and 3M. 
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(Left) Albert White, Vice President
Lilly Foundation and Thabang
Tawarima, Board Chairman,
United Way South Africa

SESSION 3: GOOGLE CALENDAR AND GOOGLE SLIDES
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Members of United Way South Africa,
United Way Worldwide, Eli Lilly
Foundation, Ashraf Garda and
Criselda Kananda
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Over 100 children from Childline received school bags, stationery and sanitary
products for a full school year through a separate education project, highlighted
beneficiary Khosi Mazibuko at the launch.
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In partnership with the Department of Basic Education.

5 PD points per 2 hour session

For further information please email us on VATraining@viaafrika.com or call Maria on 021 406 3005 or 082 339 2687.

BROUGHT TO YOU BY:

PHYSICAL EDUCATION AND TVET SUMMIT
29 & 30 JUNE 2017
Birchwood Hotel and OR Tambo Conference Centre
BOOK YOUR SEAT NOW

BOOK YOUR SEAT NOW

The Department of Basic Education (DBE) and the Physical Education Institute of South Africa (PEISA) have joined
together to promote and improve physical education (PE) for South Africa’s young people.
This includes the TVET (Technical and Vocational Education and Training) colleges and the training of PE facilitators.

OBJECTIVES
• To encourage physical education teacher training.
• To alleviate the shortage of teachers with a Physical Education qualification.
• To open a platform for sharing ideas among stakeholders.

DATE: 5 JULY 2017
VENUE: AKASIA TOWNHALL
ADRESS: 120 DISOTUS AVE,
AKASIA, 0118
(WONDERPARK, PRETORIA)
TIME: 8:00am - 16:00pm

BENEFITS TO ATTEND
1. Gain knowledge on the importance of physical education at TVET Colleges.
2. Learn solutions on how to alleviate the shortage of teachers within Physical education.
3. Networking opportunities.
The Department of Basic Education recognises the value of school sport and physical education to provide the
foundations necessary for the holistic development of the learner in support of the academic curriculum.

TARGET AUDIENCE
Government officials involved in
• Sports
• Education
• Universities
• TVET principals
• Curriculum specialists
Private sector organisations involved in
• Physical education
• Sport and coaching
Your speaker panel
1. Ilhaam Groenewald, Chief Director: Sport, Stellenbosch University.
2. Norman Mphake, Founder, Physical Education Institute of South Africa.
3. Dr Dorita du Toit, Senior Lecturer: School of Education, University of South Africa.

Event media partner

To inquire how to register, call us on 011 325 2485, or email simphiwem@mogorosicomms.co.za

@eschoolsexpo
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FOR EXHIBITION INVOLVEMENT
OR SPONSORSHIP CONTACT US ON:
TEL: 012 753 8110
EMAIL: daniel.mathibedi@cignalsecure.co.za

Education with a conscience

12 – 13 July 2017

Having chosen the theme – Education: Africa’s path to a sustainable future – and with over a decade of
successful EduWeek events under their belt, Spintelligent are proud to announce that they will continue to
advance educational knowledge in Africa and have committed to promote education’s impact to achieving the
UN’s 17 SDG’s and South Africa’s NDP when EduWeek returns to the Gallagher Convention Centre in
Midrand, Johannesburg on the 12th and 13th of July.

South Africa’s path to a sustainable future lies with the National
Development Plan 2030. The NDP is a plan for the whole country
and it will take multiple industries to join forces and work together,
yet the fundamental roots to achieve the SDG’s and NDP’s lies with
Education. Education is critical to escaping chronic poverty and it
stimulates economic growth. Education can encourage people to
reduce their impact on the environment. Education is a key
mechanism promoting tolerance to diversity. Education plays a major
role in containing disease, if all mothers had secondary education
there would be 49% fewer child deaths.
Event Director, Tanya Jackman says, “We are pioneering a new
breed of education events which addresses the broader role of
education as well as the practical every-day components. In turn this
will provide more opportunities for businesses in education to be
exposed to new verticals of growth, including health and energy,
whilst creating greater exposure in core sectors such as science
& technology.”
Those who will attend EduWeek include
• Global Organisations & NGO’s
• African Ministries
• South African Provincial Government
• CEO’s, CIO’s, COO’s & Directors
• Institution Leaders
• Educators, Lecturers & Heads of Departments
• Education Specialists
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Another highlight of the EduWeek calendar is the EduWeek Awards
which take place on the evening of the 12th July. The EduWeek
Awards recognise excellence across the African education
ecosystem. From the inception of the most innovative and lifechanging products and/or services to our local heroes who go
above and beyond to assist their communities and the lives of our
precious learners.
To enter the EduWeek Awards or nominate a worthy
recipient, visit:
http://www.educationweek.co.za/awards/
With all of these elements on offer, EduWeek remains the largest and
most recognised African education event with purchasing
opportunities in sub-Saharan Africa, where public and private
stakeholders can gather to discuss future solutions and critical issues
surrounding the education sector in Africa as well as evaluate, see
and buy new solutions for their education institution’s needs.
The EduWeek African Trade Exchange takes place on the 11th July
in Sandton and EduWeek takes place on the 12th and 13th of July
from 9h30am to 18h00 and 09h30am to 17h30pm respectively in
Halls 2 & 3 at Gallagher Convention Centre in Midrand.

GAIN KEY INSIGHTS FROM THOUGHT
LEADERS BY REGISTERING FOR OUR
FREE-TO-ATTEND CONFERENCES

:
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NF NDU
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“The SDGs work in the spirit of partnership and pragmatism to make
the right choices now to improve life, in a sustainable way, for future
generations. They provide clear guidelines and targets for all
countries to adopt in accordance with their own priorities and the
environmental challenges of the world at large.” UNDP
http://www.za.undp.org/content/south_africa/en/home/
sustainable-development-goals.html

The exhibition has grown to host over ten major product areas
including Fitness & Nutrition which is a new addition for the
upcoming event:
• Technology
• Maths & Science Equipment
• Publishing
• Educational Toys
• School Supplies
• Stationery
• Inclusive Education
• Services for Educational Institutions (Financial services, training
services etc.)
• Safety & Security

1
2

4

5

6

7

BASIC EDUCATION
EARLY CHILDHOOD
DEVELOPMENT

NATIONAL
DEVELOPMENT PLAN

3

CO

The World is focussed on sustainable development and education is
the key. This may be no truer than in Africa where valiant efforts
continue to end poverty, hunger and protect the environment by
harnessing safe, clean energy so that all people can enjoy peace
and prosperity. The Sustainable Development Goals, or SDG’s, which
came into effect in January 2016 build on the successes of the
Millennium Development Goals.

Gallagher Convention Centre
Johannesburg, South Africa

EDUCATION: AFRICA’S PATH
TO A SUSTAINABLE FUTURE
TECHNOLOGY

VOCATIONAL & HIGHER
EDUCATION

FITNESS & NUTRITION

REGISTER TODAY FOR
YOUR FREE VISITOR PASS
IN PARTNERSHIP WITH:

SUPPORTED BY:

SUPPORTER OF:

PLATINUM SPONSOR:

For more information, visit:

www.educationweek.co.za

www.eduweek.co.za
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STEM

Two SA Schools in ‘F1 in Schools’
World Finals in Malaysia
Fourways High in Sandton and Jabulani Technical High will represent South Africa at the ‘F1 in Schools’
World Championships in Malaysia in September this year where a number of countries will compete.

B

oth teams made it to the finals this month at the Sci-Bono Discovery
Centre in Johannesburg in a hotly contested competition between
eight schools.

The Mercury F1 Team from Fourways High comprises four girls and one boy and
team Rip and Ride from Jabulani Technical High School has four boys and two
girls, showing an increased trend in girls’ interest in design and engineering.
“The competition requires teams to design, manufacture and race their own
miniature Formula One cars. The challenge has become well-known worldwide as
an educational competition that actively promotes Science, Technology,
Engineering and Mathematics (STEM). It is a prestigious and fun event where
the value of learning is showing exceptional results,’’ said Bez Sangari, CEO,
Sangari Education.
Pieter du Plessis, F1 in Schools
programme manager at Sangari
Education said: “The programme
develops a true entrepreneurial spirit in
students who are required to prepare a
business plan, do research and build
links with industry to gain sponsorship.
Students gain first-hand experience in
marketing and accounting, needing to
provide a complete portfolio as part of
the competition.”

Software (CFD) to analyse their car
designs. Using 3D CAM software, the
teams evaluate the most efficient
machining strategy to make their cars.
Schools gain the benefit of the blended
learning process, and the teams in the
final are encouraged to obtain
sponsorship. Opportunities exist for
sponsors to display their logos on team
cars while primary sponsors will have
exposure on the F1 in Schools website
and at the finals. 

The Rip and Ride team

“What makes the F1 in Schools
Technology Challenge different,” added
Mr Sangari, “is that it entails a
comprehensive and inclusive learning
Click the picture to watch video approach. Learners engage with subjects
that improve their literacy, numeracy,
sport and sports science, design and technology, art and design, textiles
knowledge, STEM learning, computing, and business and enterprise.”
“The programme focuses on using PBL (Project based learning) as an approach
where learners go through the physical experiences themselves. In their teams
they are faced with challenges, victories, planning and obstacles that need to be
overcome to succeed. This teaches true teamwork and develops communication
along with leadership skills from a young age.”
Using 3D CAD software, students design a car based on the specifications set
by the International Rules Committee and use Computational Fluid Dynamics
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STUDY MEDICINE
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Dear Teacher,
Do you have talented students who
would like to study medicine
abroad?
Tell them about the opportunity to
study at top Hungarian medical
universities in the heart of Europe!

HERE ARE 5+1
REASONS WHY
1) because Hungary offers very
high quality degrees in medicine,
dentistry, pharmacy and nursing
2) because Hungary provides
incredibly reasonable tuition fees
and cost of living
3) because the language of tuition
is English

IN HUNGARY

tio
educa

4) because Hungarian medical universities
have large international student
communities
5) because Hungary is the medical science
research and innovation hub of Europe
+1) because Hungarians are friendly, the
country is fun, alive, beautiful and safe

The Mercury F1 winners. With (far
left) Pieter du Plessis – F1 in Schools
programme manager at Sangari
Education and (far right) Veeran
Padayachee – Provincial Co-ordinator
NS/Tech and NS (GDE)

• • • • •• • ••
• • • •• • • • • • • • •• • •• •
Request an info pack or a presentation:

studyinh@gmail.com
Agnes: 072 010 0914

Applications close
end of May each year.
The academic year
starts in September.
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coaching

SPHS

Keeping learners focused

Leaders in E-learning

and motivated

Sunward Park High School

Shoni Khangala (CEO and Founder of Potential Exponents) is on a mission to keep South African learners
focused, motivated and adequately supported. Recently Shoni Khangala provided Motivational Talks for
11 schools within the Madibeng region in the North West.

T

he talks were a resounding success. They were much appreciated and
valued by both learners and educators alike. The overwhelming positive
feedback has sparked Shoni into a nationwide mission.

One of the schools that Shoni visited was Bakwena High School. The leaners
were quite excited. They participated keenly in all aspects of the presentation;
which was entitled: Conquering our fears: Striving towards VICTORY.

Bakwena High School learners with motivational
speaker Shoni Khangala

matriculated
at
Mbilwi
Senior
Secondary School, one of the top
schools in the Limpopo Province. He
completed his tertiary studies in
Cape Town.
His company (Potential Exponents)
aims is to support, grow, develop and
inspire others. He is a Motivational
Speaker, as well as Life and Business
Coach. He currently features on SABC
2’s ‘Rands with Sense’, as a Resident
Life Coach.
With two Masters Degrees, and
having had a successful career both
within the private and public sectors,
Shoni
believes
ongoing
formal
motivation and support of learners has
to become an integral part of helping
South African learners reach their
dreams. 

There was a buzz of
anticipation
at
Michael
Modisakeng
Secondary
School. The excitement and
appreciation
for
the
Motivational
Talk
was
beyond
question.
The
feedback provided by the
Deputy Principal of the school
summarises
the
value
attached to the Motivational
session: “... Hoping to get
Motivational Speakers at our
schools maybe quarterly. Our
learners need that because
of the environment they are
living in”.
Shoni Khangala was born in
Soweto. He grew up and
schooled in Venda where he
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An E-learning ecosystem – the holistic solution
The gamiﬁcation of learning & App development
Providing E-learning tools through supplier partnerships
Created 5 000+ E-lessons for the Matthew Goniwe School of Leadership
Sharing the vision of MEC Panyaza Lesuﬁ: 1 learner – 1 tablet; 1 teacher – 1 laptop
Learn to earn & earn to learn – creating an internal economy through virtual banking
Redressing the inequalities in the education system by empowering over 120 000 learners

Finalist in the
2015 United
Nations Public
Service Awards
(UNPSA) for
Improving the
Delivery of
Public Services

1st public
school to go
100% digital
Blueprint
E-learning
school

Michael Modisakeng Secondary School learners about to be inspired

SPHS E-learning
project
nominated for
the African
Association for
Public
Administration
and Management
Awards (AAPAM)

www.sphs.co.za

|

( 011 896 5114

WINNER of
the 2015
Centre for
Public
Service
Innovation
Awards
(CPSI) for
Innovative
Use of ICT
for Effective
Service
Delivery
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Private doesn’t always mean
perfect: How to choose the right school
for your child
With registrations for the new school year now open, thousands of parents are considering sending their
children to private schools. While many of them would not have considered this option before, the rapid
expansion of the private offering is seeing an influx into this sector. However an education expert warns
that just as they would do with public schools and higher education, parents must do their homework
before simply signing up with any school by virtue of it being a private one.

“J

ust as with public schools, quality and performance vary from school to
school, and it is incorrect to assume that just because a school is private,
it is automatically the best choice for your child,” says John Luis, Head of
Academics at ADvTECH Schools, home of 91 private schools across South and
Southern Africa, including Trinity House and Crawford Schools.
He says the philosophy, approach and capacity of various private schools are
vastly different, and that a school should be selected only after consideration of
the specific needs of the child to see how they match to potential schools.
Additionally, parents should carefully scrutinise promises against track record.
“Parents must firstly make sure that the overall ethos of the school is a good
match to the family and the child,” he says.

“When visiting schools – a non-negotiable part of the process of selection –
parents should observe the learners and their interactions among each other and
with teachers. One should ideally get a good sense that the environment is
safe and stimulating, and that the school has all the resources and facilities
one expects from an environment in which academic excellence can
become possible.”
Luis adds that parents should also look at the long-term performance of schools
and their students, to ensure that learners are equipped not just to excel at
school, but also to flourish in higher education and beyond.
Very importantly, parents should find out from the school how they are
incorporating the very important 21st Century Skills as identified by the World
Economic Forum into their teaching methodology and curricula, says Luis.

“Schools should no longer be operating
in the way they did ten or even five years
ago, with the approach of imparting
knowledge top-down, and learners being
exam-focused parrots. That does not
serve us in the real world out there
anymore, and will do so even less in
future. Globally schools are moving
towards empowering learners with the
kinds of skills they need for our new
workplaces – skills such as being able
to creatively problem-solve, research,
communicate and self-manage.”

“The choices can be overwhelming,
the deadlines are impossibly early,
and the pressure to get it right is huge,”
she says.
May 2017

Gilmore says parents should check for the following to ensure that a pre-school
programme is well-run:
• Assess the quality of children’s relationships with the staff. Pay close
attention to the language used in the classroom and the friendliness of the
staff. View a few different classrooms while school is in session to see how
the teachers interact with the children.
• Home-to-school connections are important. Preschools that have high family
involvement are often the schools with the strongest programmes. When
families are involved, children do better, teachers feel supported and
everyone works together for the children’s learning and development.
• High-quality preschools have structure: They follow a specific philosophy or
model and have specific guidelines for addressing challenging behaviour.
• Discipline policies should emphasise positive approaches to teaching
children new skills and proactive strategies for behaviour management such
as classroom rules, routines and social-emotional lessons or curriculum.

Steps for choosing primary and high schools
Morag Rees, Principal of Crawford College Sandton, says that to be academically
excellent, a school should not only provide enriching, empowering and meaningful
learning opportunities which challenge students’ thinking, assumptions and
abilities, but should also ensure that these learning opportunities provide a
foundation for further study and successful future lives.

•

•

rs

The staff and faculty (qualifications,
personalities, passion, genuine
commitment to students and
education).
Awareness of current education
trends and research, and using
technology in a relevant way.

“With the proliferation of private schools
catering to a much bigger section of the
population than ever before, parents
may understandably be excited at the
prospect of being able to give their kids
‘the best’, even if it entails some
sacrifice,” says Luis.
“But we urge parents to do their
homework and to ensure that the
sacrifice is not a blind one, because a
cookie-cutter education – even if it is at
a private school – is not desirable.
Parents should ensure that the school
they choose is able to tailor their offering
to take into account each child’s
uniqueness, that it is an enabling
environment, that it encourages
relationship building, and that it is
optimally conducive to learning and
development.” 

Steps for choosing a pre-school
Trudie Gilmore, Assistant General
Manager at ADvTECH Junior Colleges,
says there are few things that instil
more anxiety and apprehension in
parents than the task of finding the right
school for their child’s first foray into
education.

16 >> Vol. 3 No. 5

She advises parents to structure their search as follows:
1. Start your search at least one school year prior to attending, and note that
many schools take applications as early as just after a child’s birth. Schools
should have viewings scheduled throughout the year, and you should attend
these at all of the schools you have identified. If you missed the boat on
timing, call around and arrange as many visits as you can. Most have waiting
lists, and there are often last-minute openings. Be persistent by checking
back in and being proactive.
2. The Viewing. You can attend an Open Day or Expo to hear about the
philosophy, admission process and much more, then submit the application
and registration fee. You can view the school while classes are in session,
and we recommend that you bring your child to spend time in the classroom.
Be ready with a notebook on the viewing, and bring a list of all your questions
to be answered.
3. Know how often and how long you’d like your child to attend. Children usually
attend preschool anytime from 3 months to 6 years of age. Most schools
should offer half-day and full-day programmes. Check that you are happy with
the programmes for both the morning and the afternoon if your child will be
there for the full day.

rs & te
ache

She advises parents to consider the following when looking at schools:
• The culture of the school, which includes things such as diversity, community
awareness, priorities (e.g. academics, leadership development, cultural
activities and/or sports), student interaction, and commitment to learning.
• Travelling distance is also a consideration – especially if the child and
parents want to be fully involved.
• Teaching philosophy and school ethos should align with the learner and
parents’ expectations.
• The school’s track record over the long term, which means not just looking
at last year’s matric results.
• The options available to learners in terms of subject choices, extra murals,
and genuine interest in offering every student opportunities.
Vol. 3 No. 5 May 2017 <<
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To grow education in Africa
we first need to inspire a love for learning
By Sthembile Shabangu, Lead: Public Relations, Public Affairs and Corporate Citizenship, Samsung
Africa Office
The outlook for schooling in sub-Saharan Africa is more positive than it’s ever been, with the region
having experienced a dramatic increase in access to all levels of education. According to Caerus Capital’s
report, Business of education in Africa, sub-Saharan Africa has the best record of improvement of any
region since the Millennium Development Goals were established in 2000.

T

hough we are coming off of a low base, the statistics contained in
the report are indeed promising. Total enrolment of primary school-age
children rose from 91 million in 2000 to 158 million in 2014. Similarly,
in secondary education, the number of pupils enrolled jumped from 24 million
in 2000 to 56 million in 2014. Even more significant has been the growth
in higher education, which has risen from 2.7 million in 2000 to around
7.8 million today.

Solar Powered Internet Schools, geared
specifically
towards
increasing
accessibility
to
education
and
connectivity across Africa.
Because the school is solar-powered,
mobile and completely independent, it’s
ideal for remote locations and limited
access to electricity. Each Solar Powered
Internet School is built in a 12 metre
long shipping container, easily able to
accommodate 21 learners.

Spreading a love for learning

Passion like that which spurs Noela Nyandega on to her dream of becoming a
successful paediatric neurologist one day. Inspired by the Solar Powered Internet
School established at her school, the Arap Moi Primary in Nairobi, Kenya, Noela
wants her neurology practice to provide free healthcare in East Africa, located in
a building powered by the sun.
The more children like Noela we are able to inspire, the further the love for
learning in Africa will grow. Her digital school is just one of Samsung’s many
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A report card on the progress, opportunities and challenges confronting the
African education sector

Seven out of 10 rural youth have never
attended school.

Key Statistics

Greater attention has centred on
the importance of technical and
vocational education and training
(TVET) in enhancing Africa’s global
competitiveness and creating decent
employment.

Globally, 8 of the 10 countries with the lowest pre-primary net enrolment rates
are in sub-Saharan Africa.

It’s been bandied about for a while now that digital solutions will go a long way
to helping to alleviate Africa’s education challenges. Certainly, the rate at which
digital penetration is taking place across Africa is promising.

Rather – as the report highlights – it is the private sector which needs to come
to the party. We need to inspire such a passion for learning that education in
Africa cannot help but keep growing.

It was Anthony J. D’Angelo who said “Develop a passion for learning and
you’ll never cease to grow” – a sentiment that would seem appropriate, given
the era of African education in which we now find ourselves. Small shoots of

In 2012, 184 million children were enrolled in pre-primary education worldwide.
Nearly 11 million children were enrolled in pre-primary education in sub-Saharan
Africa in 2008.

Crossing the digital divide

It’s true that we are starting to see the benefits of digital progress in education,
but the reality is that the government is still lacking in resources to address the
scale of the challenge we face. Clearly, government intervention alone will not
help us win this war.

growth are starting to appear, but
are we doing enough to inspire
the educational transformation our
continent needs? 

State of Education in Africa Report 2015

We still have a long way to go before we can start celebrating though.
Findings from the report show that sub-Saharan Africa still has 30 million
children who are not receiving any form of schooling at all. Access to education
is a massive challenge as is consistency in the quality of education provided.

According to the Business of education in Africa report, Africa’s international
bandwidth increased 20-fold from 2009 to 2014. What’s more, there are around
445 million unique mobile subscribers in Africa today. This is up from 200 million
in 2010. Mobile broadband connections are also set to increase to almost 60%
by 2020.

The desire to continue inspiring a
passion for learning is what keeps
Samsung committed to improving the
quality of education in Africa through
its smart schools and learning
centres. We are constantly growing
our reach, now with smart schools
and Solar Powered Internet schools
spread widely across Africa, including Nigeria, Ghana, Uganda, Senegal, South
Africa, Kenya and Zambia.

rs & tr
aining

The containers have several layers of
insulation and a ventilation system
to keep the room at a comfortable
temperature, as well as 50-inch
electronic boards and a variety
of
Samsung
Notebooks
and
Netbooks. These are all optimised for
use in a solar-powered environment.
Uninterrupted power supply and the
world’s first Wi-Fi camera are
amongst some of the other features of
the school.

In sub-Saharan Africa, only seven countries achieved the gross enrolment
ratio target of 80% or more students enrolled in pre-primary education
programmes.
Yet, enrolment in pre-primary education programmes is expanding throughout
Africa. Enrolment rose by almost two and half times between 1999 and 2012.
On average, only 20% of young children in Africa were enrolled in pre-primary
programmes in 2012.
Given the impressive strides that African countries have achieved in moving
towards universal primary education, expanding greater access to a secondary
education is critical.
The good news is that sub-Saharan Africa achieved the greatest gains in
secondary education participation compared to all other regions of the world
between 1999 and 2012.
Worldwide, there were 552 million youth enrolled in secondary schools in
2012. Some 49 million secondary students resided in Africa.
After graduating from primary school, many students are finding it difficult to
attend secondary schools close to home. Across Africa, secondary schools can
accommodate only 36% of qualifying secondary students.
Young people living in rural communities are more likely to have
limited access to secondary education compared to youth in urban areas.

Higher education yields significant
benefits for both African young people
and society, as a whole: better
employment opportunities and job
prospects, improved quality of life, and
greater economic growth.
The promising news is that universities
in many African countries are
experiencing a surge in their enrolment.
Between 2000 and 2010, higher
education enrolment more than
doubled, increasing from 2.3 million to
5.2 million.
Private higher education is one of
the fastest growing education
sectors in Africa. In 2009, there
were
around
200
public
universities
and
468
private
higher education institutions on the
African continent. Comparatively, there
are 1 700 public universities and
nearly 2 500 private universities
in the U.S. alone.
Source: UNESCO
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Why Africa needs to rethink

workplace training
Effective managers and entrepreneurs hold the key to Africa’s prosperity; and the
demand for training is greatest for new employees, managers and business
owners on the continent.

T

hese are some of the findings of a new report recently released by the
African Management Initiative (AMI), an organisation that provides
workplace training for businesses across the continent. Titled Training
Talent: Best practices in workplace and management development in Africa, the
report draws on experience on the continent and global insights to identify
solutions to the talent challenge in Africa. It is particularly focused on
management and entrepreneurship.
It follows a 2012 review of the state of management education in Africa, and
proposes interventions that are needed for the development of talent, and
especially management talent, in Africa.
One of the major constraints of Africa’s economic development is the lack of
management and entrepreneurial capacity across the full range of companies
and organisations. AMI seeks to create a solution that is deeply embedded in
the experience of the continent, using African material created by Africans for
Africans, while drawing on the best insights that global practice and research can
offer in the fields of learning, technology-enabled learning, and management
effectiveness.
“With that in mind, this report reviews current global thinking about learning, and
in particular about learning to manage. We argue that blended learning has
several advantages over purely online learning, and several practical advantages
over purely in-person learning,” says Jonathan Cook, Chairman of AMI. “We draw
on current thinking about best practice learning and management approaches,
plus our own experience from the initial two years’ of AMI’s journey, to reflect on
how to make blended learning most effective for managers and entrepreneurs in
Africa. We do not attempt to repeat research already conducted by others, but
rather to reflect on its significance for workplace learning and particularly
management development.”

Cook provides six conclusions that concisely summarise the
report
1. Effective managers and entrepreneurs hold the key to Africa’s prosperity.
2. The demand for training is greatest for job entrants, entrepreneurs and
junior to middle managers. In South Africa alone, 480 000 new managers
will be required by 2030. But the need is often in small companies that do
not have the resources to send their managers to expensive business
schools. 99.6% of firms in Nigeria employ fewer than ten workers and in
Kenya alone it is estimated that there are 750 000 small and medium
sized companies.
3. What these managers and entrepreneurs need most are soft skills – what we
call personal habits. Both AMI’s experience and our survey of Kenya’s HR

Jonathan Cook

professionals show that 21st
century work-readiness skills and
management ability are more
important than technical and
functional skills. Despite this, much
of learning and development spend
is still focused on technical and
functional skills.
4. To change behaviour we need
learning
methodologies
that
incorporate experience, practice,
feedback and accountability, not just
content and theory. This calls for
approaches such as the flipped
classroom, action learning and
blended learning. These draw on the
70:20:10 principle that states that
we learn most from experience on
the job, then from interaction with
peers, and least from content in
lectures and texts.
5. Rapid developments in technology
support these methods through
virtual communities, engaging
content, and data to individualise
learning. They allow for company
feedback, accessibility on mobile
phones, and simple ways for users
to create and share their own
content. Users can now access
learning and business toolkits when
they need them, anywhere, at any
time and at minimal cost.
6. The preferred solution is blended
learning in which the economy, scale
and convenience of online learning
is managed through the intensity,
practice and shared insight of faceto-face interactions. This works best
in customised company programmes
with peer learning and accountability
processes that integrate learning
and performance at work. 
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Tried & Tested Wi-Fi Solutions

